
New Media and Knowledge Networks
Manuel José Damásio

CICANT – Universidade Lusófona de Humanidades e Tecnologias
mjdamasio@ulusofona.pt



Agenda

• The “new” in New Media;

• Inside the Evolution: what’s shaping technology;

• Activities and knowledge;

• Media, Communities and knowledge;

• Social and technical interaction;

• Social Capital and knowledge production;

• Media as social things. 



My approach…

• Theoretical and ideological concepts;

• Empirical evidence;

• Recomendations; 

• The argument: knowledge sharing and production

increases in communities that rely on mediated

activities. 



The “new” in New Media

• New textual experiences;
• New forms of

representation;
• New relations between

subjects and media 
technologies (patterns of
use);

• New forms of identity and
community;

• New patterns of
organization and
production. 



The “new” in New Media

“Show me a knife and I’ll
show you whether I’m a 
butcher, an assassin, or a 
chef.”



The “new” in New Media
Digital – a 
change in

the material 
basis;

Interactive –
differente
levels and
modes (u-
u/u-d/u-s);

Networked; 

Simulated;

New
Media

Not so different
al all…



Inside the Evolution: what’s shaping
technology

Technology

Idealization

Science

prototypes inventions

Future

Social Needs
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production
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Activities and knowledge;

play games with 

another player

play games 

alone

online 

communities

-p2p download

send sms

mail

chat

study related 

web browsing

download music

blogging

risk

easy task

imediate 

results

Interpreting dimensions

Dimension 1: Easy task 

orientation (High/Low)

Dimension 2: Immediate 

results orientation (High/Low)

Dimension 3: Risk orientation 

(High/Low)

3 dimensional MDS



Activities and production

• Activities involve ideas; implements and materials.
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Communities and knowledge;



Media, Communities and knowledge;

• Knowledge and media: knowledge sharing and learning
(productivity) is influenced by mediation;

• Knowledge and communities: knowledge and
information as support for action (i.e production in the
case of organizations);

Knowledge
production: 

Function
oriented

Social 
oriented



Knowledge and communities

• Communities as forms of

social interaction;

• Communities and SNS;

• Face-to-face vs virtual 

communities – we reinforce

what we already know.



Social and technical interaction;

• Acess;

• Involvement (participation);

• Social interaction and

Expression (between

individuals and communities

and material expression).



Social Capital and knowledge production



Media as social things

• Social shaping: media have a social form;

• The development and use of media are imprinted by
the circumstances of their creation/production;

• The community and its use of the media will define 
the level of knowledge sharing and learning;

• That wil be done via the community activities;

• The levels of bonding and bridging of the community
will frame that process. 



Validation of Williams 
scale (2006) to Portugal









Conclusions

• Is social capital an explanation? Not entirely….

• New knowledge results from existing knowledge via 
intermediation through joint (or individual) social 
activity (the importance of situations and creativity).

• And in those cases… 








